


 

So how exactly do you 

make money with 

facebook? 
 

An award winning independent retailers real life example of how to 
make $7 000 on Facebook in just 3 hours. 

Amy Singe  

Owner and Creative Director  

Sterling and Hyde 

@sterlingandhyde 



 

1)      10% increase in online sales (new customers) 

 

2)      15% increase in facebook fans 

 

3)      Customer reviews (for social proof) 

 

4)      Be innovative, involve customers in our business 

 

5)      Receive customer feedback to incorporate in product development 

 

6)      Get people talking about Sterling and Hyde 
 

The Grand Plan 



Sold out - 50 handbags 

 

$7000 in 3 hours  

 

75% new customers, 25% repeat customers 

 

50 blog posts/customer reviews  

 

Results 





$0 cost per acquisition 

40% became repeat customers 

20% referred new customers 

10% blogged about our products on their blogs (SEO) 

15% conversion rate lift from products with reviews 

Final Review 



So what road testing campaign 
can you introduce for your 
business? 

 



Facebook Stories from Real World Brand Interaction 

IE Agency 

Dean Flynn 



Internet usage in Australia 

Australians spend  

1 day a week online 

 

Facebook use per month: 

• 7hrs 14 minutes 

• 3 x Google & Ebay 

• 12 million active users 

• 75% access on mobile 





Life cycle 

TODAY’S FOCUS 



Event Registration 
Powered by Magento 





Facebook Integration 
Powered by Open Graph 

Facebook ID captured at Registration 





Use Facebook Stories to drive visitation & engagement 



Mobile First Design 



Responsive layouts 





• Facebook Open Graph 

• Nike+ API 

• Resque Queuing System 

• Race Timing System 

Magento System integration 

Race day system integration 





Race Day System 

Real time events triggering Facebook activity 



Race Day System 

Start Line 



Nike She Runs 10k start line 

Liz Jones crossed the start line via Nike. 

Like or comment now to have your message of support displayed on the course as I run. 

about an hour ago . Nike 

Facebook Newsfeed App Newsfeed 

NIKE 

Liz Jones crossed the start line. 

LIKE     Share on Facebook 

Race Day System 

Start Line 



Race Day System 

2.5km Mark 



2.5KM REAL-TIME, RFID-

ACTIVATED FACEBOOK WALL 

 
“This was great! My face came up huge on the screen just as I 
was in front- GREAT timing!!!” 
 
“I ran past as my pic was on the screen !!” 
 
“…fame at last, bottom right pic woo x” 
 
“Great night!! But please tell me, was it just a coincidence that 
when we ran past screen my friend also popped up? I got so 
excited to see her face” 
 



Race Day System 

5km Mark 



Race Day System 

Start Line 

5km checkpoint – “I’m feeling great!” 

Liz Jones crossed a checkpoint via Nike. 

Like or comment now to have your message of support displayed on the course as I 

run. 

about an hour ago . Nike 

Facebook Newsfeed 

NIKE 

5km checkpoint – “I need support!” 

Liz Jones crossed the 5km mark via Nike. 

Like or comment now to have your message of support displayed on the course as I 

run. 

about an hour ago . Nike 

Facebook Newsfeed 

NIKE 

OPTION 1: “FEELING GREAT” MAT 

 

OPTION 2: “NEED SUPPORT” MAT 

 



Race Day System 

7.5km Mark 



System diagram 

7.5KM REAL-TIME, RFID-

ACTIVATED FACEBOOK WALL 



Race Day System 

Finish Line 



Race Day System 

Finish Line 



Campaign Results 

• Over 3 million Facebook story impressions 

Race Night 

• Over 700,000 Facebook story impressions 

• Over 3,000 instagram photo shares (1 in 2 participants) 



What did we learn? 

Overview 

Creating a strong community is invaluable 

 

Create links to Facebook that encourage natural conversation 

 

Don’t worry about it being 100% right, get it out there and test 

 

Getting the data you need up-front gives you power to create a great 

experience 



How is this relevant to your business? 

Questions to answer 

How and where do your customers use your products? 

 

What can you do to connect your customers with your brand? 

 

How can you empower your customers on Facebook? 



Thank you 

Questions? 




