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Sweetening the Deal: 
Growing with 
MailChimp’s
Multichannel Features
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Introduction
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Introduction: MailChimp
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Introduction: Gauge Interactive



Sweetening the Deal
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Automating Customer Happiness

Three campaigns:

1.Timed emails
2.Welcome emails
3.Abandoned cart emails
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Automating Customer Happiness

“You have to continually test. Create a 
hypothesis, run the automated series, and 
then look at open rates, click rates, and 
revenue. Does it match your hypothesis? 
If not, pivot.”
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Automating Customer Happiness:
Timed Emails

• Open rate: 30.8%
• Click rate: 5.4%
• Above list average
• Greater discount offered
• Revenue: $20k
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Automating Customer Happiness:
Use a welcome email

• Open rate: 39%
• Click rate: 7.4%
• 2.5x higher than list average
• Revenue: $22k 
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Automating Customer Happiness:
Abandoned cart emails

• Open rate: 38%
• Click rate: 11%
• 2.5x higher than list average
• Revenue: $50k/year
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Automating Customer Happiness:
Takeaway Tips

• Connect your store
• Take advantage of automation options
• Don’t flood inboxes
• Make sure the imagery and brand voice stay 

consistent
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Facebook Ads
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Facebook Ads
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Facebook Campaigns Overview

Three campaigns with three goals:

1.Easter Promotion – revenue
2.Candy Memories Contest – email signups
3.Water Wells for Africa – donations

Compared running ads through Facebook vs. 
MailChimp. 
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Easter Promotion
• 162k reached
• 363 likes
• 92 shares
• 24 comments

• $13k revenue - up 
77% YOY

• MailChimp “similar” 
audience up 216% 
over baseline
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Candy Memory Contest
• 126k reached
• 853 likes
• 230 shares
• 485 comments

• 413 signups
• 800+ memories shared
• MailChimp “similar” 

audience up 219% over 
baseline
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Water Wells 

• 93k reached
• 95 likes
• 4 shares
• 8 comments

• $500 in donations - up 
22% YOY

• $8.9k in revenue - up 
11% YOY
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Facebook Ads:
Takeaway Tips

• Prep images and copy beforehand
• Invite engagement - go beyond the “like”
• Take advantage of the “similar” audience 

option in MailChimp



Questions



Twitter
@mailchimp
@gaugeteam




